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When I began this project there was an overwhelming
notion that I was digging, searching, analyzing, and
identifying an undeniable 21st century subculture

that had amassed over the past couple of  years and my pho-
tos would be able to help portray a definition of  what I had
pre-emptily conceived.  But as I conducted interviews with
the subjects about whom I was making assumptions and an-
ticipated each of  their responses, I was forced to listen, re-
spond, and realize what was actually taking place between
this so-called subculture and the popular environment
around them.  Aligning to Dick Hebdige’s predictions of  the
popular, hipster culture has begun the inevitable stage of
the subculture cycle where it cannot help but “strike its own
eminently marketable pose, as its vocabulary (both visual
and verbal) becomes more and more familiar, so the refer-
ential context to which it can be most conveniently assigned
is made increasingly apparent” (356).  Unlike the mods, the
punks, or the glitter rockers, visible hipster culture today is
no longer based on subversive, anti-social activity that the
masses can gawk at with fear and bewilderment.  Instead,
these hipsters, as well as anyone else who adopts aspects
of  the hipster lifestyle, base the pattern of  their lives on
an almost religious dedication to the personification of  con-
temporary cool and can no longer be seen as a thriving sub-
culture, but rather as a product of  the mainstreamed
marketability of  this coolness.

The roots of  the hipster manifesto on coolness largely
branch from David Reisman’s 1950 theories on shifting
American character types in his sociological analysis The
Lonely Crowd.  Reisman argues that the oldest identifiable
American character type was “tradition-directed” and de-
fined by a “characterologically grounded obedience to tra-
ditions” (11).  Tradition-directed peoples, therefore, adhered
to the past and had little need for independent thought.  The
next shift in American society created a new character type
labeled “inner-directed” (Reisman 15) that found their

“source of  direction…[was] implanted early in life by the
elders…toward generalized but nonetheless inescapably
destined goals” (Reisman 15).  In other words, inner-directed
peoples still aspired to honor their parents, but it was un-
derstood that it be done by defining an individualized char-
acter found from within.  The last identifiable American
character type that Reisman discovered, and what is so es-
sential to the roots of  hipsterdom today, was called “other-
directed” and chose to build personality over character by
believing their “contemporaries [were] the source of  direc-
tion” (21).  For other-directed peoples, the only cause worth
pursuing was that of  addressing and adhering to the opin-
ions and judgments of  others, and as long as they could be
well liked, there was no need to break away.  In 21st cen-
tury America, however, the roots of  the hipster credo of  cool
spin off  from Reisman’s other-directed character type be-
cause instead of  dedicating a life to the constraints of  what
their contemporaries think, hipsters dedicate their life to
the constraints of  what their contemporaries think is cool.
From there, finding and personifying what is cool has been
lifted up as the over-arching goal for hipsters and its reso-
nance is felt in every single interview I conducted.  From
Joanna Simon who talks about hipsters as “the quintessen-
tial ‘cool kid’” to Molly Rosen who admits that her “dad uses
the word…as an all encompassing word for someone who
was cool,” hunting down and eventually holding on to the
notion of  cool is the sacred Mecca awaiting hipsters at the
end of  their lifetime.

But what is so fascinating about the hipsters I researched is
that the formulation and execution of  coolness in terms of
attitude and attire form a largely cohesive consensus.  Ac-
cording to urbandictionary.com, a website that allows mem-
bers of  the public to submit definitions of  various slang and
street vocabulary, a hipster “listens to bands that you have
never heard of.  Has a hairstyle that can only be described
as ‘complicated.’  Probably tattooed.  Maybe gay.  Definitely
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cooler than you.”  Sarah Brin also acknowledges the impor-
tance of  hipster hair when she lists essential hipster qual-
ities as, “haircuts, hair in your face.”  Another universal
understanding among hipsters is that “vintage sneakers are
the ‘shoe d’ jour’” (Rosen), specifically “the staple of  the
hipster look…the Converse All Star sneaker” (Simon).  Also,
it is overwhelmingly accepted that a true hipster will never
say he or she is a hipster and anyone who does so is auto-
matically discounted as peripheral to this culture.  Outside
of  these surface tastes and attitudes, a highly accepted hip-
ster cultural norm is that “there are way more white hip-
sters than any other ethnicity” (Brin) and Molly Rosen even
goes so far as to say, “Someone who is proudly black would
never be a hipster.”  Though the trends of  hipster lifestyle
do not openly discriminate against non-whites, this racial
division is hard to overlook considering my oral research
and books like Robert Lanham’s The Hipster Handbook where
in at least a hundred illustrations of  hipsters not one black
hipster can be found.  There is one aspect of  the hipster
lifestyle, however, that forms a disagreement among these
universal notions and it concerns divisions of  gender and
sexual nature.  While Joanna Simon insists that the hipster
gender “gap is narrowing because…a lot of  fashion now
is becoming very androgynous,” Molly Rosen brings up the
contradicting point of  the “sexual promiscuity” of  hipster
women and how “if  you look on the internet at hipster party
websites girls will just be showing their chests like every-
where.”  In this context, it seems as though it can be com-
promised that while the hipster look in terms of  material
possessions leans more towards a borderless androgyny, in
terms of  action and personality there is likely an expecta-
tion and visible representation of  a sexually forward hip-
ster woman.  Nonetheless, the general consensus among
hipsters over the question of  cool takes its shape in such a
universal way that the transition to a mainstreamed mar-
keting of  the possible merchandise behind this lifestyle is
absolutely effortless.

One of  the first examples of  the mainstreaming of  hipster
culture comes from highly successful clothing store Ameri-
can Apparel.  Founded by the notably unconventional and
characteristically “creepy” (Pathak) hipster Dov Charney,
American Apparel sells clothing made in a sweatshop-free
factory in downtown Los Angeles and claims to always be

striving to improve the working environment.  The clothes
placate to the hipster’s androgynous mentality by sticking to
a palate of  solid colors and “in this…androgynous con-
text…highlight an appreciation of  high quality fabrics of
the sort rarely found in mass-produced goods…and even a
desire to wear something socially useful” (McRobbie 381).  In
what can only be interpreted as a pretentious hipster ac-
cent, the mission statement of  American Apparel posted on
its website makes sure to note, “…not to suggest we are
more ethical than the next business.  We’re just out to try
something different to make a buck…So far, so good.”  The
company is able to sell the lifestyle of  a hipster through
sexually charged billboard ads that, according to Molly
Rosen, “say things like, ‘she’s half  Iranian, all Californian
– she’s the newest addition to our American Apparel staff ’
and it’s a crotch shot of  her in cotton hot pants.”  Now, in-
stead of  being cultivated on an individual basis by digging
through thrift stores and dumpsters, the attire necessary
for maintaining a hipster lifestyle can be bought in one sin-
gle location where a guarantee that the clothing is made for
hipsters, by hipsters has been blown up and plastered on
sexually charged billboards from one coast to the other.

Another manifestation of  the marketability of  hipsters
comes in the form of  the New York City based VICE Maga-
zine.  This free, glossy magazine littered with American Ap-
parel ads takes a bitingly sarcastic view on sex, drugs,
violence, fashion, and anything else that will likely get a
rise out of  its mainly post-collegiate hipster readership.  The
most popular section of  the magazine that has also helped
to perpetuate VICE’s mainstreamed marketability is the hys-
terically cruel “DOs & DON’Ts” section that takes pictures
of  people throughout New York City, labels the subjects in
the photos as examples of  something the magazine’s hipster
readers should do or shouldn’t do, and then places uproari-
ously mean captions below them.  Across the board, DOs
tend to portray beautifully bohemian hipster women like “a
quirky, cool girl with a great purse that’s working on some
amazing project that everyone wants to be a part of” (Alvi
152) while DON’Ts simply mock everyone else like a white
guy with dreads where “you can tell his hip stepmom helped
him with it and now he says hi to black guys when he walks
down the street (cringe)” (Alvi 165).  But as VICE’s reputa-
tion has grown, so has its ability to market this highly pop-
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ular section to a massive audience through anthologies like
DOs & DON’Ts: 10 Years of  VICE Magazine’s Street Fashion
Critiques that “you can buy…at a Barnes & Noble” (Rosen).
This anthology allows anyone wondering around a major
bookstore to basically purchase an easily accessible guide-
book on how to look like a hipster, act like a hipster, and
mock like a hipster without running in the necessary Los
Angeles and New York City social circles.  Clearly, marketing
towards hipster culture is an extremely profitable venture
and it is not surprising the “About the Author” section of
VICE’s DOs & DON’Ts anthology declares with a visible smirk,
“He is richer than shit.”

The final materialization of  the hipster marketability fac-
tor comes from the single most influential and defining as-
pect of  any subculture; music.  For hipsters, music is an
extremely serious subject and maintaining a dedication to
“indie” music, or music that is produced on independent la-
bels separate from those of  commercial pop music and main-
stream culture, is absolutely key.  Avishai Mallinger explains
that a major problem hipsters have with mainstream music
is “that there is a lack of  originality in the production.  That’s
what it really is.  Most of  these bands are just as good as
any of  these indie bands or whatnot, but they are run by
these large record companies and they’re getting these pro-
ducers who will produce a sound that they know will sell.”
Mallinger notes, however, that indie music has been ex-
tremely vulnerable to this kind of  mainstream marketabil-
ity because it “has gotten so huge that it has kind of  turned

into a genre, a style of  music, and even bands that aren’t
necessarily on indie labels might still be called indie music.”
Popularity of  this scale combined with the massive accessi-
bility carved by the internet music scene has resulted in the
birth of  an extremely profitable market for indie music
where it can be sold as an overarching genre to the youth
masses donning American Apparel t-shirts as advertised in
the pages of  VICE magazine.  In this way, the presence of
indie music among the popular mainstream is merely the
market’s way of  feeding a profitable niche and the hipster
subculture cycle is finally complete.

From American Apparel ’s exploitation of  a hyper-sexual-
ized notion of  hipster culture through racy, raunchy bill-
boards to VICE magazine’s anthologies of  hipster humor that
allow its owners to get “richer than shit” to the profitable
niche generated by the popularity of  indie music, the per-
ception of  hipsters as a modern subculture is made impos-
sible by their undeniable status as a product of  the
mainstreamed marketability of  coolness.  These tastes, so-
cial attitudes, and opinions are so widely accepted as em-
blematic of  what is cool for a large enough portion of
American youth that the ability to create products to meet
the cultural demands of  this mass is almost effortless for
advertisers and entrepreneurs.  Eyes away from the camera
looking at nothing, donning a pair of  Converse All Star
sneakers, and mashing its hair into a messy side swipe, hip-
ster culture indeed cannot help but “strike its own mar-
ketable pose” (Hebdige 356).
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Silent Dance Party Cool Punk Rock & Roll Club  
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Techno Trendy Cool Rachel Pfeffer
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Funky Flavor In An Elevator Cool Adrienne Johnson
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Found In The Crowd Cool Neena Pathak
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Amy Marsh:  When did you first start hearing the term “hipster”?

Neena Pathak:  Probably late in high school.  Sometimes kids would
be called “emo kids” and sometimes when they started to realize that
emo wasn’t cool anymore they wanted to be called “hipsters” or “indie
kids.”  But I didn’t know what it meant, and I also knew that hipster
meant the kind of  underwear that went over your hips.

AM:  What does a hipster look like?

NP:  I think that maybe they look like people from New York City who
go to alternative music shows and stuff  and maybe that’s where the
trend starts and then it kind of  like ripples out.  I guess it doesn’t have
to be cities, just where people start following alternative fashions and
trends.

AM:  Are there any specific fashion trends that you can think of?

NP:  Right now?  Maybe skinny jeans or messy hair.

AM:  Where would someone be most likely to find a hipster?

NP:  Well I guess if  we’re talking stereotypes, then at some under-
ground music concert or maybe a thrift store or bookstore because hip-
sters like to read, I think.  Chuck Klosterman.  They read Chuck
Klosterman.

AM:  Oh, really?  Who’s Chuck Klosterman?

NP:  He’s that guy that wrote Sex, Drugs, and Cocoa Puffs.  He talks
about generations so even if  you can relate to something generationally
speaking he has a whole chapter on Saved by the Bell.  But even if  you
can relate to that, by the end of  the book you just hate him.

AM:  What does a hipster love?

NP:  tacos.

AM:  What does a hipster hate?

NP:  fraternities.

AM:  What kind of  gender divisions exist within hipsters, if  any?

NP:  They are able to be critical of  what gender norms are and even
may criticize themselves and eachother based on those mainstream
criticisms even if  they happen to not follow those rules.

AM:  Does a male hipster look or sound different than a female hipster?

NP:  No, they kind of  look the same I think.  

AM:  What about racial divisions?  Asian hipster, black hipster, white
hipster – do they all exist?

NP:  I think they all exist, I am just trying to think of  the trendy mag-
azines in which they have been featured, models or something.  I am
kind of  thinking of  American Apparel right now and how in a lot of  the
ads people are really exoticized.

AM:  Can you explain what American Apparel is?

NP:  Yeah, it’s a store based out of  L.A. that doesn’t use sweatshops and
everything is made in the U.S. in good working conditions where peo-
ple can have upward mobility and stuff.  Also, there have been a lot of
scandals with the founder of  this company who is a really creepy dude
who sexually exploits his workers and takes advantage of  his position.
But I guess that’s another story.

AM:  Are there any things that remain consistent specifically among
Brandeis hipsters?

NP:  I don’t know right now because when I look at some of  the un-
derclassmen I feel like when I was starting at Brandeis all the things I
thought were über indie or trendy only a few kids were wearing or act-
ing like.  Now it seems like all the underclassmen have that style dead
on.  I guess something typical of  a Brandeis hipster is just look at the
Brandeis underclassmen.  I’m trying to think of  a specific garment that
they would wear, but maybe that’s something about hipsterness – that
it’s more in the attitude than the clothing itself.

AM:  Has it entered the mainstream already, you think?

NP:  I think so.  A lot of  the things that people used to do like go to
thrift stores or the kind of  music that they were looking for when they
went to these underground shows and concerts and stuff  have become
more popular and more marketable.  A hipster smoking a cigarette with
a mustache is something that companies can bank on now.  So I think
it’s come into the mainstream now mostly because it’s profitable.

AM:  And finally, are you a hipster?

NP:  I don’t think so, but I think part of  defining any subculture means
going based on a lot of  stereotypes and being able to talk about it
means using a lot of  stereotypes.  So that’s why I think it’s hard to ask.
I know that there are many shades to myself  so I can’t say that I am a
hipster.  I’m not a cartoon, you know?  But I don’t know because maybe
that’s a stereotype that’s defined by other people so maybe that’s not
a question I can answer.  I don’t know.  I’m happy.
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Frosty Like A Cucumber Cool Ben Kuss
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Sneaky Sneaker Cool Rachel Dainer-Best & Eliana Dotan
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Fashionista Favorite Cool Ondi Gottesman 
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Rubber Boot To-Go Cool Ashley Glicken
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Mix Master Cool Avishai Mallinger
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Amy Marsh:  How would you define hipster music?

Avishai Mallinger:  This is tough because I don’t like the concept of hipsters...I
feel that there are some people I would call hipsters because they’re so into finding
that’s unconventional.  They’re into this kind of idea that they’re not conforming but
they are because they all do it.  And it’s kind of annoying.  So with that comes music,
there comes this genre of “indie” music which is not a genre it’s the idea that there’s
a label, like a big record label and then there’s bands that are on small record labels.
And by being on small record labels you have a lot less money.  That’s the idea of indie
music, independent music, but from there this has gotten so huge that it has kind of
turned into a genre, a style of music, and even bands that aren’t necessarily on indie
labels might still be called indie music.  I don’t know how exactly hipsters choose
which bands they like and which bands they vehemently hate because the other night
at Chum’s there’s this guy who sounds exactly like Dave Matthews Band and every-
one’s into him or just Dave Matthews’ solo stuff and I’m sure if I ask any one of
those kids if they like Dave Matthews they would say no.  So hipster music, it’s just,
you know, what Pitchfork says is cool.

Amy:  About Pitchfork, could you explain what Pitchfork is?

Avi:  Yeah, I just found out about Pitchfork a couple of years ago, I was kind of late
into the game because I guess I’m not that cool.  Pitchfork Media is this website that
is dedicated to kind of letting audiences know about up and coming music, a lot of
which are bands that are on smaller labels.  They do a lot of record reviews and stuff,
the only problem is that people take what they have to say so seriously, take it to
heart.  So they’ll decide what they like based on what they think is reputable source
of knowledge of the music scene, but I find the reviews to be the same whether they
like it or hate it.  You read two reviews of an album they hate and an album they like
and it sounds exactly the same.  I don’t even understand either one of them.  I just
think it’s a bunch of pretentiousness.

Amy:  Besides Pitchfork Media, are there other avenues that hipsters can find music
that is not in the public sphere or the mainstream?

Avi:  Yeah, I just signed onto this new website that I guess has been around for a while.
It’s called LastFM and it’s a way for people to find their friends’ new music and stuff.
There’s MySpace, of course, and that’s gotten huge because of the whole music thing
that they’ve implemented.  Personally, I’ve stuck to AllMusic.com which is a music
site that is pretty comprehensive, fairly unbiased reviews about music and you get
just kind of an idea of what the band sounds like and makes it open for you to go ex-
plore that avenue and see if you like that kind of music yourself.  They cover all gen-
res and all types of music, big and small and it tends to be pretty comprehensive.  So
I like it.

Amy:  You seem to be talking a lot about the internet, do you think that hipster cul-
ture, specifically concerning music, is dependent on the internet or are there other out-
lets to explore?

Avi:  I think that it is definitely dependent on the internet.  It makes it way easier to
access.  There are a lot of alternative magazines, I guess, that help out and also local
magazines in Boston – I would say the Dig or the Phoenix – help people find out
what’s going on in the culture.  The term “hipster culture” some people equate to the
hippies of the sixties, but yeah it’s [the internet] is an avenue that people can use to
find out cool things that are not just movies to do.  I think that everyone wants to do

that, wants to explore, but some people are just more hesitant.

Amy:  Do you think tastes in independent music that hipsters might find attractive
differ among men and women?

Avi:  Not necessarily, there are women who like really soft music and also angry
chick rock or whatever or there are guys who like the same thing.  There are girls who
like death metal and there are guys who like death metal.  It’s all up to someone’s
own preference.

Amy:  Have you seen maybe a difference between the West Coast hipster music
scene and it’s East Coast counterpart from your experience as a college student in
Boston?

Avi:  Well, definitely, LA has a larger music scene because it’s a larger city, there’s a
lot more going on there, but at the same time because there’s a lot more going on it’s
a lot harder to follow.  But I think it’s fairly similar, but there [West Cost] you have a
lot more groupies and people following bands and hanging out with them.  There’s
just more access, that’s all.

Amy:  Is there a typical band or artist that hipsters unanimously love?

Avi:  Yeah, there’s a few.  They tend to be, from my experience of hearing these hip-
sters talk about music and what they love, bands from the eighties that have actually
influenced a lot of these bands that are getting huge now.  The Pixies, for example,
and I hear a lot of people referencing Joy Division.  Those are two that come to my
head.  I hope one day that the next big hipster influence will be on ELO and Yes and
I think that’s coming soon, but it might be a couple of years before that can happen.

Amy:  What about one that they unanimously hate?

Avi:  John Mayer?  I don’t know.  This is the issue, I’ve noticed though I’m not an ex-
pert on the subject, that people will universally hate a band or an artist just because
everyone else they know hates them and they won’t necessarily listen to their music.
John Mayer, for example, I’m not really a huge fan, but the John Mayer Trio, this more
bluesy project that he did, I think sounds pretty cool.  I don’t know if I’m necessarily
going to go out and buy the album, but it’s definitely not something that’s terrible.  Peo-
ple should like music despite who the artist is or what they’ve done in the past.

Amy:  What do you think it is about the mainstream music scene that hipsters find
so detestable?

Avi:  I really can’t say anything about John Mayer because I’m not a huge fan of his,
I mean everyone has their own style, own musical preference.  But I think that he’s a
decent song writer.  One problem I have with a lot of mainstream music is that there
is a lack of originality in the production.  That’s what it really is.  Most of these bands
are just as good as any of these indie bands or whatnot, but they are run by these
large record companies and they’re getting these producers who will produce a sound
that they know will sell.  I’ve heard this before or it just sounds way too polished and
it doesn’t sound like that’s what the band really wanted to create.

Amy:  And finally, are you a hipster?

Avi:  I wouldn’t say so.  
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Patchwork Popcorn Cool Doug Gately
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Tattoo Talker Cool Cynthia Munoz
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Against The Grain Cool Bill Gannon
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Smirking In A Sweater Cool Joanna Lazar
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Comfortable In Her Converse Cool Joanna Simon
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Amy Marsh:  What does a hipster look like?

Joanna Simon:  It really depends.  I think that there are a bunch of interpreta-
tions of what exactly a hipster is and I think that a lot of people use the term re-
ally broadly just to define anyone that kind of dresses like the quintisential “cool
kid.”  But I think that fashion and the fashion industry especially influences hip-
ster dress more than a lot of our peers would say and I think that a lot of kids who
are in college now tend to just slap the label of hipster on anyone who wears one
or two items of clothing that are typically “hipster” or has a hip haircut.  But I
think that by the books it’s a combination of all of those elements and I don’t think
it occurs as often as people throw the word around.

AM:  Well, fashion tends to be cyclical and gets interpreted from past decades.  Do
you think that hipster fashion comes from a past cycle of fashion?

JS:  I think that different elements are definitely taken from the past.  I think that
one of the staples of the hipster look, something that’s really classic, is the Con-
verse All Star sneaker and you see that on boys, girls, you see it dressed up and
dressed down and that’s from back in the 50s 60s 70s for sports.  They were ath-
letic shoes not leisure shoes, but now you would never see anyone at the gym in
their “Chucks” and if they are they’re probably really uncomfortable.  But I think
that the whole idea the whole look is really taken from a lot of different things.
In the 80s there was a lot of impractical things being worn, a lot of neon, you were
seeing a lot more skin.  I think that particularly girls who kind of dress the hip-
ster part are taking a lot of elements from the 80s.  You heard it hear – I’m pre-
dicting that the 70s are really coming back in this summer.  The hipster kids, girls
especially, are going to be wearing a lot of peasant tops, a lot of dresses.  I think
a lot of hippie clothing is going to become more popular than the really edgy,
urban, really constricting clothes that people have been wearing for the past cou-
ple of years.  I think that that’s going to become cool.

AM:  Where would someone be most likely to find a hipster?

JS:  Williamsburg, New York.  I think a lot of people talk about New York City as
the heartbeat of hipster trend.  But I think you can really find them anymore, it just
depends if  you’re talking about the fashion or the mentality, if  there is such a
thing.

AM:  What does a hipster love?

JS:  Themselves.

AM:  What does a hipster hate?

JS:  Themselves.

AM:  Are there any, and if  there are could you talk about it, gender divisions
among hipsters?

JS:  Well, it’s really interesting because I think that basically by sitting down and
giving this interview I’ve conceded that a hipster exists.  It’s a like a hippie.  No one
today would argue that there is no such thing as a hippie because there is and
even if there are certain elements that go into this stereotype and not every hip-
pie posses all of those elements.  It’s the same with hipsters.  I feel like for a long

people were saying, “There’s no such thing as a hipster, there’s no such thing as a
hipster,” but there is, it’s just a term that is very new and maybe 20 years from now
we’ll have a much better idea of what a hipster is.

AM:  Does a girl hipster act or look any different from a guy hipster?

JS:  What I was going to say was that I think that with a lot of previous subcultures
there were strong gender divisions and this is maybe one of the first ones where
that gap is narrowing because I think a lot of fashion now is becoming very an-
drogynous.  Any subculture relies so much on its clothing and fashion and the look
of it all so I think that the hipster movement might be closing that gap a little bit.
But within the stereotypes within the movement, girls are waifish and quiet and
even though they have their own sexiness about them I wouldn’t say especially in
comparison to a lot of other subcultures that they are particularly objectified. Hip-
ster guys are very stereotypically sensitive and emotional and in touch with their
fashion.  I think a lot of the men would be classified not necessarily as metro-
sexual but in comparison to other subcultures, I think that hipster guys are given
a lot of credit in the looks department and in maintaining their wardrobe and look.
They’re supposed to be artsy – both genders.  Whereas in a lot of other subcul-
tures it’s not typical for men to be artsy but I think for the first time that’s becom-
ing something that’s expected.

AM:  What about black hipsters, Asian hipsters – do they exist or is it made up of
only white men and women?

JS:  I definitely think that with a lot of subcultures they are racially limiting.  Ob-
viously, there’s no explicit exclusion the same way that there’s no explicit exclusion
in hip hop culture.  Saying this is a culture meant for one race and not for another
you just don’t see typically a lot of black kids.  Boil it down to music as the touch-
stone for the racial divide because I think a lot of music is produced and geared
towards one group of kids or another.  I think a lot of the music that the hipster
kids are drawn to and are making is more typically marketed towards white kids.
Which is a shame because it’s just a cycle.  You market towards a specific demo-
graphic and they just perpetuate the cycle.  So yeah there’s no explicit exclusion but
you definitely don’t see as many non-white young people as a part of hipster cul-
ture as much as in other subcultures.  And I don’t know what to specifically boil
down to except for the fact that that’s the way it is with everything.  That’s the way
it is with hip-hop, that’s the way it was with the hippie movement, it was a lot of
white kids, not exclusively, but in general.

AM:  Do you feel at Brandeis there are specific trends or clubs or classes that the
hipsters on this campus tend to agree upon?

JS:  Not really.  I think that Brandeis is not too hip [laughs].  But I think that the
small group of kids that is on this campus who would maybe consider themselves
hipsters probably belong to the Punk Rock & Roll Club which is in charge of being
musical acts to campus.  But other than that musical collection, I would say that
there is such a small representation of that subculture on this campus and a lot of
those kids are involved in other stuff which is great because you never want to see
one group of people sticking too much together.

AM:  And finally, are you a hipster?

JS:  No, but I’ve recently heard that true hipsters never say they are.
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Thrifty Thirties Cool Daniel Duffy
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Alternative Aviator Cool Lauren Kraus
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Wicked In The Weather Cool
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Scenes On Her Skirt Cool Jenna Berger
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In Charge Of  Chums Cool Molly Rosen
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Amy Marsh:  What does a hipster look like?

Molly Rosen:  Usually, I’d say hipsters have dark hair.  I don’t see many blonde
hipsters, but, you know, like the thick bangs, the stylized “fashion mullet.”  Hipsters
are thin and guys usually have spectacles, glasses.  I feel like it’s a lot easier to dress
if you’re a male hipster than if you’re a female hipster similarly to normal people.
It’s easier to dress if you’re male because girls usually have all sorts of eccentric
outfits that they put a lot of work into.  Whereas guys can just wear sweet vintage
Nikes and a fitted shirt and they’re set.

AM:  So you think accessories differ for male and female hipsters?

MR:  I don’t think guys really wear accessories, I mean sneakers.  I feel like there
is kind of a standard where vintage sneakers are the “shoe d’jour” where I feel like
female hipsters wear white high heels a lot.  Most of my friends who are hipsters
wear vintage sneakers.  I would say an iPod is an accessory that runs across the
board, an accessory that is for everyone.

AM:  Where would one be most likely to find a hipster?

MR:  On certain nights in New York, there’s this thing called Last Night’s Party which
goes to a lot of hipster parties...At a hiring session for American Apparel you need
to submit pictures verifying your hipster lifestyle.

AM:  What is American Apparel?

MR:  It’s a store...that’s kind of exploded in the past 3 years.  They used to just
supply t-shirts kind of like Hanes, they were just a distribution company.  But it’s
founded by Dov Charney who is this really creepy guy who graduated from Brown
so he’s very literate.  But he just walks around openly jerking off in front of all the
women in his factory and he only hires really hot women to work in his factory.  All
the billboard ads for American Apparel are pictures of employees that say things
like, “She’s half Iranian, all Californian – she’s the newest addition to our Ameri-
can Apparel staff” and it’s a crotch shot of her in cotton hot pants...it’s kind of like
they’re making tube socks and t-shirts sexy, but at the same time it’s pretty ex-
ploitive.

AM: What does a hipster love?

MR:  VICE Magazine.

AM:  What does a hipster hate?

MR:  [long pause] Oh, also hipsters love unicorns and owls.  There’s always like an
animal on clothing.  I think deer are coming up next.  Hipsters hate working.  All the
hipsters at my job in New York are always wildly unhappy to be there.

AM:  Where do you work in New York?

MR.  Kim’s video.  It’s kind of like a half hipster, half record nerd video rental place.
All the people who work there are really unhappy to be there.  I feel like one of the
reasons why there are no hipsters at Brandeis is because they’re all very respon-
sible with a work ethic, nine to fivers whereas I feel like there are no hipsters with
nine to fives.  There are a lot of trust fund people and then a lot of people with re-

tail jobs.
AM:  What kind of gender divisions exist within hipsters?  I mean you were talk-
ing a little bit earlier how girls may have to try harder to dress, is there anything
else?  Anything a hipster girl says or does that is different from hipster guy?

MR:  I think – this is an outdated term I’m going to use – one thing is sexual
promiscuity.  If you look on the internet at hipster party websites girls will just be
showing their chests like everywhere and guys will be in tight clothes or really
drunk.  They’re usually not waving their dicks around.  I feel like there is a sort of
rampant sexuality at hipster parties where people will do that.

AM:  What about any divisions within race?  Are there black hipsters?  Chinese
hipsters?

MR:  There are like four black hipsters [laughs].  No there are, but I feel like the black
hipster has big glasses, dresses preppy.  I feel like someone who is proudly black
would never be a hipster.  Someone who grew up in Scarsdale, New York and is
black and went to Brown could be a hipster...

AM:  Of the few hipsters that do exist at Brandeis, is there anything specific to
them?  Maybe clubs that they join or clothes they wear or the things they talk
about?

MR:  The hipsters at Brandeis really aren’t in clubs.  There are a lot of fashion hip-
sters, the people who dress as though they are a hipster but don’t really embody
the lifestyle.  Also, anyone who says they’re a hipster is automatically not a hip-
ster.  There are all these freshman girls in the Punk Rock & Roll Club who will say
they’re hipsters but no.  You know what I mean?  [To these girls] You’re naïve, you
don’t do coke off of Terry Richardson...

AM:  Is this a sign that maybe hipsters have entered the public mainstream?

MR:  Yeah, definitely!  I think that that’s really key.  I mean everyday a new Amer-
ican Apparel store opens.  If you look at the store Urban Outfitters which is so not
hipster, but what they’re doing is like the celebrity stylist Rachel Zoe.  She styles a
lot of the very skinny Mary Kate and Ashley Olsen types and she’s the one who
brought big sunglasses and white belts to the mainstream and Urban Outfitters
kind of takes a job, even to the point where they have been sued for ripping off in-
dependent designers, of taking trends and bringing them to the mainstream...It’s
really mainstreamed and Vice [Magazine] is getting really big to the point where
they’ve published anthologies which is weird -  you can buy that at a Barnes &
Noble.  It’s kind of antithetical although I feel like they want to do whatever will just
let them buy more coke...the fact that my dad uses the word is always a sign.  He
used to use the word hipster as an all encompassing word for someone who was
cool like, “Oh Molly, you look like such a hipster today” or “Why don’t you invite
some of those hipster friends of yours over” or “I was walking by Barnes & Nobel
and I saw a bunch of hipster looking people.”  So I told him to just say “edgy” in-
stead.  

AM:  And finally, are you a hipster?

MR:  No. [laughs]  Has anyone said yes?

AM:  Not so far…
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Not A Minute To Spare Cool Joshua Louis Simon
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Invest Without Emotion Cool Lily Swartz
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Svelt Seventies Cool Hannah Glaser
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Modern Mismatch Cool Lia Rudolph
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French Door Flippant Cool Molly Rosen
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Attack Of  The Art Cool Ethan Feuer
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It’s All In The Face Cool Sarah Brin
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Amy Marsh:  When did you first start hearing the term “hipster”?

Sarah Brin:  That’s a good question.  Definitely in high school when I was a
sophomore, I guess.

AM:  Could you clarify where you went to high school?

SB:  I went to a humanities magnet.  It was a public school in inner city Los
Angeles.

AM:  So you were more aware of  the West Coast hipster scene?

SB:  That’s correct.

AM:  What does a West Cost hipster look like?

SB:  Um, I’m not really sure.  Fashionable, money plays a big role or other
than that taking a lot of  time to shop at thrift stores.  Haircuts, hair in your
face, also a wide and expansive knowledge of  music as well as to some ex-
tent other aspects of  the humanities.

AM:  Do you think a hipster from Los Angeles looks or acts different compared
one from New York?

SB:  Not particularly.  The one from New York City may be wearing a jacket.

AM:  Where would one be most likely to find a hipster?

SB:  I think there are hipster neighborhoods that are in every metropolitan
area like the Los Feliz area and in New York like SoHo or Alphabet City.  But
in general [you could find a hipster at] the places that play good music or
that are independently owned – places that deviate from the norm.

AM:  What does a hipster LOVE?

SB:  They would love obscurity.

AM:  What does a hipster HATE?

SB:  A hyperbolic hipster would hate conformity.

AM:  Do you think any gender divisions exist among hipsters?  For instance,
does a female hipster look or act any differently than a male hipster?

SB:  Yes.  I Feel like it’s kind of  reversed because male hipsters would tradi-
tionally embrace typically female attributes like the really tight pants, the in-
tense attention to detail to their hair.  Girls?  I don’t really know how much
of  a difference there would be from normal girls other than the way they
look.  They might be slightly more comfortable being articulate or educated,
but that’s hard to say.

AM:  What about racial divisions?  Black hipsters, Asian hipsters – 

SB:  There are way more white hipsters than any other ethnicity.

AM:  Why do you think that is?

SB:  I think that a lot hipster-ness is embracing the nerd or the outcast and
it by no means says that people of  color are embraced by mainstream cul-
ture but also for the African American community there’s rap and hip-hop
and that’s just categorically for black people.  And for the techno community
is notably Asian.  But of  course there are always exceptions to every rule
and so the categorical hipster would wear glasses.

AM:  From when you started hearing about hipsters in high school until now,
do you think anything has changed?  Have they entered the mainstream or
is it passing?  Is something new coming?

SB:  Well, when I first heard what a hipster was, I wanted to be one.  This is
terrible – in the tenth grade I would have conversations with someone and
be like, “Oh yeah, what bands do you like?”  And you would just like list
things for fifteen minutes and I would pretend to have seen movies I hadn’t
seen and read books I hadn’t read or heard various bands.  And just realized
that this was ridiculous.  I didn’t need to fake anything.  I think hipster cul-
ture is a deviation from Rock and Roll culture and Rock and Roll culture has
been around for at least fifty years and so I don’t see it [hipster culture]
going anywhere.  Within any subculture there are changes over the years,
but they remain categorically constant.

AM:  Are there any trends specific to Brandeis hipsters?  Clubs that they join,
clothes that they wear, ideas that they share, books that they read – anything
that is just universal?

SB:  Now that we’re getting a little close to home, I feel hesistant to identify
a Brandeis hipster because then I feel like I’m identifying myself  with all
these negative attributes that I’ve named.  So excluding the previous state-
ments and if  we wanted to consider that the people I hang out with as hip-
sters they would definitely be involved in the more musical clubs and the
more avant garde clubs that are interested in deviating from traditional
modes of  whatever.

AM:  Any specific examples of  these clu-

SB:  Yes…like Punk Rock & Roll Club and Art Attack like the ones I’m in.

AM:  So do you consider yourself  a hipster?

SB:  This feels like the McCarthy Trials.  Um, no because other people call
me that and I think that there are two types of  hipsters.  There’s the one
that’s like, “Yes, I’m a hipster, I’m cool, I’m better than everyone else, I’m in-
tentionally exclusive” or there are the people that won’t admit they’re hip-
sters that are like, “Oh no, I’m not” because they don’t want to be a jerk.
They don’t want to alienate other people and I think that’s what I am.  So I
can be the latter.

AM:  The hipster who’s not a hipster?

SB:  The one who is hesitant to identify with labels because labels are dan-
gerous.





Amy Marsh hails from the Midwest which means she will probably be nicer and
more considerate than most other people.  Amy loves nothing more than wast-
ing an afternoon laughing uncontrollably with her closest friends.  Her years as
an American Studies major at Brandeis University were filled with good inten-
tions, but mostly made her wonder why people in college seemed so much older
and taller when she was just a kid too short to ride the Excalibur at Astro World.
Amy’s first big purchase as a financially independent college student was an
iPod, but she does not consider herself  to be a hipster.  
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